
Media & MarkeƟ ng transacƟ on volume decreased six percent over the 
past three months, from 395 to 370. Aggregate value fell 66 percent, from 
$80.7 billion to $27.5 billion. This was due in major part to The Walt Disney 
Company’s announced acquisiƟ on of 21st Century Fox for $66.1 billion in 
Q4 2017. Total value gained 32 percent on a year-over-year basis.

Financial sponsors were responsible for three of the industry’s top ten 
highest value deals in Q1 2018. The largest overall transacƟ on year-to-
date was a Blackstone Group led consorƟ um’s announced acquisiƟ on of 
a 55 percent stake in Thomson Reuters Financial & Risk division for $11 
billion. This was one of the largest deals ever completed by Blackstone.

Deal fl ow in the Internet Media segment increased 25 percent in Q1 2018. 
This made it the sector with the largest quarterly rise in volume. Internet 
Media also nearly surpassed the MarkeƟ ng segment as the industry’s 
most acƟ ve sector in Q1 2018.

M&A acƟ vity in the MarkeƟ ng segment decreased 21 percent on a 
quarterly basis. The largest MarkeƟ ng deal year-to-date was Ocelot 
Partners’ announced acquisiƟ on of Ocean Outdoor, a digital out-of-
home adverƟ sing company, for $280 million. This was the only segment 
transacƟ on to reach the industry’s list of top ten highest value acquisiƟ ons 
during the quarter.
 
The number of deals in the B2B Publishing and InformaƟ on segment 
saw a slight upƟ ck over the past three months, whereas acƟ vity in the 
Consumer Publishing segment experienced a minor decline. The highest 
value Consumer Publishing transacƟ on year-to-date was Tronc’s sale of 
The Los Angeles Times and San Diego Tribune to billionaire Patrick Soon-
Shiong of Nant Capital for $590 million. This includes the assumpƟ on of 
$90 million in pension liabiliƟ es. 

Figure 3. Presents transaction volume by target segment within the Media and Marketing Industry from January 1, 2017 through March 31, 2018. 
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Figure 1. 2017-2018 value and volume comparison by quarter.

Top Ten Notable Transactions Q1 2018

Figure 2. Lists the top ten transactions for Q1 2018 and calculates their 
value as a percentage of the aggregate transaction value as shown in 
Figure 1. 

Note: Transaction data based on announced date. 
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Founded in 1980, Berkery Noyes is a leading independent 
investment bank serving the information, software, marketing, 
and technology industries. Th e � rm has initiated, managed, and 

closed more than 500 merger and acquisition transactions for 
privately held and publicly traded companies in the healthcare, 

� nancial services, education, and entertainment markets.  

Berkery Noyes Securities LLC assists middle market companies 
with raising growth capital in the debt and equity markets.
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DISCUSSION OF YOUR STRATEGIC OPTIONS

212-668-3022

All charts in this report are based on data gathered by Berkery 
Noyes’ research department. All time period statistics are based 

on the transaction announcement date. Th e information contained 
herein is of a general nature and is not intended to address the 
circumstances of any particular company, individual, or entity. 
Th ere can be no guarantee that such information is accurate.

For current intelligence on Mergers and Acquisitions activity 
in the Information Industry please visit our online service at            

www.mandasoft.com
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